Akron 44313) 
Closes Jan. 31 


Outdoor Advertising . . . Entries must be 
submitted by members of the Inst. of Out- 
door Adv. to contest chairman, (Inst. of 
Outdoor Adv., 625 Madison Av., N.Y.) 
Closes Jan. 31 


Electric Sign Designs . . . Best solution 
for a sign display problem. (Natl. Electric 
Sign Assn., 10912 S. Western Av., Chi- 
cago 60643) 


Closes Jan. 31 


Retail Sales Promotion . . . Awards given 
in 16 classifications. (Natl. Retail Mer- 
chants Assn., 100 W. 31st St., N.Y. 10001) 

Closes Jan. 31 


American Business Press Award for Ad- 
vertising to Business . . . Annual awards 
to advertisers in the business press. (Amer- 
ican Business Press, 205 E. 42nd St., 
N.Y. 10017) 


‘ Closes Jan. 31 


FEBRUARY 


Packaging Design Awards . . . Open to 
college and university students, in the 
U.S.A. and its territories, in the field of 
packaging design. (St. Regis Paper Co., 
100 S. Wacker Dr., Chicago 60606) 
Closes March 15 


MM SPECIAL EVENTS 


Presidential Proclamation yx 


MARCH 1967 


1-7 ... Return the Borrowed Book Week; 
Inter-Global Society for the Prevention 
of Cruelty to Cartoonists, 3119 Chadwick 
Dr., Los Angeles 90032 


1-7 .. . Natl. Weights & Measures Week; 
Weights & Measures Assn., One Thomas 
Circle, Washington 20005 


1-10 . . . Easter Seal Campaign; Natl. 
Society for Crippled Children & Adults, 
2023 W. Ogden Av., Chicago 60612 


1-31 .. . Milk With Meals; American 
Dairy Assn., 20 N. Wacker Dr., Chicago 
60606 


1-31 . . . Children’s Art Month; Crayon, 
Water Color & Craft Inst. Inc., Eden Hill 
Rd., RD2 Newtown, Conn. 06470 


1-31 . 
Monthyx 


1-31 . . . Red Cross Month; American 
Red Cross, 17th & D Sts. NW, Washing- 
ton 20006 


. Natl. Medicare Enrollment 


1-31 . . . Natl. LP-Gas Month; Natl. LP- 
Gas Market Development Council, 79 W. 
Monroe St., Chicago 60603 


1-31 . . . Beautiful Exteriors Month; The 
Aluminum Assn., 420 Lexington Av., N.Y. 
10017 


1-31 . . . Natl. Buttermilk Bread Sales 
Month; Natl. Bread Sales Months, 111 N. 
Marion St., Oak Park, Ill. 


1-Apr. 30 . . . Spring Clean-Up Time; 
Church & Dwight Co. Inc., 70 Pine St., 
N.Y. 10005 


5-11 . . . Save Your Vision Week; Ameri- 
can Optometric Assn., 7000 Chippewa, 
St. Louis 63119 


5-11 . . . Future Funny Girl Week; Hu- 
mor Societies of America, Box 835, Grand 
Central Station, N.Y. 10017 


7... Intl. Broadcasting Awards Presenta- 
tion Dinner; Hollywood Advertising Club, 
6362 Hollywood Blvd., Hollywood, Cal. 
90028 


8-18 . . . Natl. Peanut Week; Natl. Pea- 
nut ‘Council, 400 Bender Bldg., Washing- 


ton 


12-18 . . . March Rice Week; The Rice 
Council for Market Development, 3917 
Richmond Av., Houston 77027 


12-18 . . . Girl Scout Week; Girl Scouts 
of the U.S.A., 830 Third Av., N.Y. 10022 


15-June 30 . . . Milk Fed Spring Lamb; 
American Lamb Council, 909 17th St., 
Denver, Colo. 80202 


17 .. . St. Patrick's Day 


19-25 . . . Natl. Wildlife Week; Natl. 
Wildlife Federation, 1412 Sixteenth St. 
NW, Washington 20036 


19-26 . . . Green Candle of Hope Week; 
Kiwanis Intl., 101 E. Erie St., Chicago 
60611 


a. oe 
Week x 


Natl. Poison Prevention 


24... Good Friday 


26 p . Easter Sunday 


26-April 2 . . . Honey for Breakfast Week; 
American Honey Inst., 333 N. Michigan 
Av., Chicago 60601 


They want an all-out promotion for 
$75. See what you can do. 





Gi, 10 / SQUARE 
@ SLIDE THEATER 


SELL/DISPLAY/TRAIN more -effectively ... 


Handsome, desk-top slide theater projects 
pictures on to big 10” x 10” built-in screen. 
Uses low cost plastic trays . . . accepts any 
35mm slide: glass, metal, plastic, cardboard. 
Polished chrome and hand-rubbed walnut 
construction. 


No. 370 10/SQUARE Slide Theater—$99.50 
Deluxe Executive Case—$24.50 


; a 
bs \ -~ 


HUDSON PHOTOGRAPHIC ANDUSTRIES, INC 
INDUSTRIAL AND A/V PRODUCTS DIVISION 
Irvington-on-Hudson, N. Y : 


ADVERTISING 
AN 


READ SALES PROMOTION 

WH AT BUYERS GUIDE 1966 
ENTHUSIASTIC 

USERS 

SAY: 


“ 


“Excellent reference guide. Am sharing 

it with our Promotion Services Manager.” 
DAVID BLAND, Senior Products Manager 
Lever Brothers Co., New York, N.Y. 


“The Thomas Register of the Graphics. 
We're using it to buy from.” 

PAUL W. GOTSCH, President 

Gotsch Affiliates Agency, Fort Wayne, Ind. 


“I'd always hoped for one source of 
reference for materials and services in 
my field. This is it." 

GEORGE M. STROHECKER, 

Advertising Manager 

Baltimore Aircoil Co., Inc., Baltimore, Md. 


If you don't own a personal copy of the 
1966 BUYERS GUIDE, order now. Fill out 
the coupon and mail today. 


Advertising and Sales Promotion 
BUYERS GUIDE 1966 
740 Rush St., Chicago, Ill. @ 60611 
Send copies of BUYERS GUIDE 
at $15 each. 
[] Payment enclosed. [| 
(Satisfaction guaranteed) 


My Name 


Bill me later. 


Company 
Address 


City State Zip 
Also publishers of Advertising Age, 
industrial Marketing and 
Advertising & Sales Promotion. 


Lee eee ee ee ee ee ee ee I! 
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Editorial Index 


B® Book Review 


O Film Review 


Volume 14, January — December, 1966 


(RR IEE REI EE ARE SN A RIES GE NR EL A IE RRND EE TMB VE NE TE AO SN IEE SLES, CHLOE 


ADVERTISING 


A guide to a new technique — back- 
lighted transit advertising .. . Nov. 55 
Advertising is a pz. tool, by W. H. 
Depperman ... April 19 

WCommon sense in advertising, by 
Charles F. Adams ... June 87 
Even bad poetry can be good advertis- 
ing. by Ronald Rood .. . Oct. 44 
Get spectacular in print, (Printaculars, 
McCall's Magazine) by Gus Berkes... 
Oct. 60 

Handbook of advertising art production, 
by Richard M. Schlemmer .. . Nov. 81 
How to promote overseas, by B. Theo- 
dore Troy ... July 22 

WThe art of writing advertising, by Denis 
Higgins . . . May 86 

OThe two-headed boltmaker, 
Hill Publications), 
Inc. 

Verse by the side of the road, by Frank 
Rowsome Jr. ... Feb. 109 
Why not use inserts? by John J. Win- 
dahl . . . Jan. 22 


(McGraw- 
by Company Four 


ADVERTISING LAW 


Can you exaggerate in your promotion? 
by Albert Woodruff Gray ... Aug. 35 
How much of the truth must you tell, 
by Albert Woodruff Gray ... Dec. 48 
Sales promotion and the Ginzburg deci- 
sion, by George Griffin .. . Sept. 76 


ADVERTISING MANAGEMENT 


How an agency studies its communica- 
tions system, (Batz, Hodgson-Neuwoeh- 
ner Inc.) by James O. Stice . . . Oct. 57 


AGRICULTURE 


How a custom-made book helped its 
sponsor enter a new field, by A. J. 
Schaffer (Bissell Inc.) . . . Sept. 22 
How to get editors to meet many clients, 
by Richard Cech .. . March 86 

ORice: from seed to flower, by Produc- 
tions Unlimited .. . July 70 


ANNIVERSARIES 


An anniversary can lead to a long- 
lasting promotion, by Mildred Weiler 
Tyson ... Sept. 80 

Look ahead on your anniversary, by 
Kenneth R. MacDonald . . . Sept. 48 
Try an open house on your anniversary, 
by Etna M. Kelley . . . March 15 


APPLIANCES 


How to make your sales meeting differ- 
ent, (Gibson Refrigerator Sales Corp.) 
by Dale Heinlen ... Aug. 55 

OMini-basket, (Home Laundry Dept., Gen- 
eral Electric Co.) by Vogue Film Pro- 
ductions . . . July 70 


ART 


@Advertising production planning and 


copy preparation for offset printing, by 
H. C. Latimer . . . Nov. 81 

®Art directors club of Chicago annual/ 
32nd, edited by Susan-Keig . . . June 
86 
Cheap sales promotion art costs too 
much, Gurnie C. Hobbs . . . Nov. 68 
Design portfolio: Randall Roth . . . June 
58 

Drawing: when, how, by Kurt Wirth 
... June 86 

The 44th annual of advertising editorial 
art & design, edited by James Boden 
... May 86 

OFranklin McMahon: The artist as a re- 
porter, Rocinante Sight & Sound... 
Nov. 81 
How to get along with your art studio, 
by Joseph H. Harris & Jaime Ortiz... 
June 61 

OMan and a mural, (BP Australia) pro- 
duced by Howard Rubie .. . July 70 

Modern publicity, edited by Ella Moody 
... July 68 

OMosaic, produced and distributed by Na- 
tional Film Board .. . July 70 

Preparing art for printing, by Bernard 
Stone and Arthur Eckstein . . . July 68 


AUDIO-VISUALS 


A cooperative film program builds a 
market position, (Velsicol) . . . Aug. 29 
A filmstrip that makes the sale, (Trans 
Continental Life Insurance Co.) by Barry 
R. Colbert... Aug. 33 
Charts on boxes tell a story, (Electro- 
Technology) by Robert Anderson... 
Jan. 51 : 

Film evaluation guide. Educational Film 
Library Assn. ... June 87 
Getting started in audio-visuals, (Home 
State Farm Publications), by Richard C. 
Scrymiger ... Aug. 24b 
Helicopters: the new photographic plat- 
form, by Kenneth R. MacDonald ... 
Jan. 92 
How not to lose $50,000, by Konsiantin 
Kalser . . . April 83 
How to demonstrate equipment without 
having the equipment, (Bunn Co.), by S. 
Dale Richardson .. . June 68 
How to distribute your film, by E. S. 
Seeley Jr.... Aug. 16 
How to use puppets to promote pictures, 
by Irvin Dorfman ... July 48 
Make sound your trademark, (Protective 
Life Insurance Co.), by James Gray 
o > OV. ST 
Plan your use program before you plan 
your film, by E. S. Seeley Jr... . May 
39 
Selling homesites sight unseen, (Gen- 
eral Development Co.), by Walter L. 
Berdahl . . . Oct. 52 
Single-concept films bring flexibility to 
promotion (Johnson Motors), by David B. 
Carse ... March 101 
Spreading the word with films, by Steve 
Kremenski . . . March 96 
Telling a story in a special tent, (Sports 
Illustrated) . . . Oct. 92 

OThe art of the publicity tv newsfilm, 
(Planned Communication Services Inc.), 
produced by PCS Film productions div. 
«+ « Jom. 16 

The audio-visual equipment directory, 
edited by James W. Hulfish Jr. . . 
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Sept. 97 
The motion picture is a marketing tool, 
by E. S. Seeley Jr. . . . Feb. 88 

OThe two-headed boltmaker, (McGraw- 
Hill Publications), by Company Four 
Inc. . . . Feb. 110 
Use home-made slides for effectiveness 
and economy, (Black & Decker), by S. M. 
Dawgert . . . July 46 
Using motion pictures to build goodwill, 
(Brown Shoe Co.), by Mildred W. Tyson 

. Aug. 27 

Videotape recording--a new sales pro- 
motion tool . . . Sept. 20 
When not to use a motion picture, by 
Jack J. Moss... Jan. 83 
The young-young world — a coopera- 
tive promotion .. . Dec. 9 


AUTOMOTIVE 


Meet George Booth of Chrysler Marine 
Products, by Betty Aulenbach .. . June 
13 
Single-concept films bring flexibility to 
promotion (Johnson Motors), by David 
B. Carse . . . March 101 
Spreading the word with films, by Steve 
Kremenski . . . March 96 
OThe way of a ship, (Volkswagen), pro- 
duced by Marathon Intl... . May 87 
OThe wonderful world of wheels, by Pe- 
tersen Publishing Co. . . . Feb. 111 


Using poker to build traffic . . . March 
62 


What to do when you’re number two, 
by Tyler McDonald . . . July 28b 


AVIATION 


Can a plane be a promotion tool? by 
Al Griffin . . . Feb. 80 


BANKS 


A record promotion with a jazz record, 
(Coconut Grove Bank of Miami), by Paul 
Einstein . . . Sept. 27 

Fine art pulls in money, by Marion 
Rubinstein . . . June 40 


BEER & LIQUOR 


OFace value, (Falstaff Brewing Co.), Com- 
munication Films . . . Feb. 110 
OThe saga cf Box beer, (Container Corp. 
of America), produced by Cine-graff 
. . March 135 
Let your customer develop your product, 
by Carol Mulvehill . . . June 43 


BOOK REVIEWS 


A manual of script typefaces, by R. S. 
Hutchings . . . Sept. 97 

A new book of alphabets, selected by 
Gillian Greenwood ... April 135 
Advertising production planning and 
copy preparation for offset printing, by 
H. C. Latimer .. . Nov. 81 

Alphabets for graphic designers and 
architects, by Eugene Nerdinger & Lisa 
Beck ... April 135 

Anatomy of lettering, by Russell Laker 
. . - sept. 97 

Art directors club of Chicago annual / 





32nd, edited by Susan he.g .. . June 86 

A.T.A. type comparison book, by Frank 

Merriman .. . Feb. 108 

Bookmaking: the illustrated guide to de- 

sign and production, by Marshall Lee 
. April 135 

Color order and harmony, by Paul Ren- 

ner... Feb. 109 

Common sense _ in 

Charles F. Adams . 

Computer typesetting, by Michael P. 

Barnett . . . Sept. 98 

Creative display, by George K. Payne 

. . . March 132 

Drawing: when, 

... June 86 

Film: an anthology, edited by Danie) 

Talbot . . . Oct. 105 

Film evaluation guide: Educational Film 

Library Assn. ... June 87 

Graphic arts typebook, by Graphic Arts 

Typographers Inc. . . . Jan. 107 

Graphic design in Swiss industry, by 

Hans Neuburg . . . Nov. 82 

Graphics design manual, by Armin Hof- 

mann ... March 132 

Graphis annual 65/66, edited by Wal- 

ter Herdeg . . . March 132 

Guide to American directories, edited by 

Bernard Klein . . . Feb. 108 

. Handbook of advertising art production, 

by Richard M. Schlemmer .. . Nov. 81 

Handbook of practical public relations, 

by Alexander B. Adams... March 132 

How to write better & faster, by Terry C. 

Smith . . . Jan. 107 

International window display, by Karl 

Kaspar ... Dec. 60 

Lettering art in modern use, (sjudent 

edition), by Raymond A. Ballinger... 

April 136 

Lettering today, edited by John Brinkley 

+o « ite JO? 

Modern publicity, edited by Ella Moody 

... July 68 

My life in advertising / scientific ad- 

vertising, by Claude Hopkins . . . Oct. 

105 

Photographs ‘66: international annual of 

advertising photography, by Walter Her- 

deg... Dec. 60 

Preparing art for printing, by Bernard 

Stone and Arthur Eckstein . . . July 68 

Sampling, by Morris James Slonim... 

June 86 

Scientific advertising, 

kins . . . Oct. 105 

Signs in action, by James Sutton... 

April 135 

Sisson’s word and expression locater, 

by A. F. Sisson . . . Dec. 60 

Television: a world view, by Wilson P. 

Dizzard .. . Aug. 69 

The art of writing advertising, by Denis 

Higgins . . . May 86 

The complete copywriter, 

Norins . . . Sept. 97 

The complete book of silk screen print- 

ing production, by J. L. Biegeleisen .. . 

Feb. 108 

The complete photographer, by Andreas 

Feininger . . . June 85 

The film-maker’s art, by Haig P. Mano- 

ogian .. . Aug. 69 

The five C’s of cinematography, by Jo- 

seph V. Mascelli . . . Oct. 105 

The 44th annual of advertising & edito- 

rial art & design, edited by James 

Boden . . . May 86 

The fundamentals of photoengraving; 

American Photoengraving Assn.... 

july 68 

The original Roget’s Thesaurus of Eng- 

lish words and phrases, edited by 

Robert A. Dutch ... Aug. 69 

The right angles, by Babette Hall... 

March 132 


The script letter, its form, construction 


advertising, by 
. . June 87 


how, by Kurt Wirth 


by Claude Hop- 


by Hanley 


and application, by Tommy Thompson 
.. « Apri 135 

The technique of special effects cine- 
matography, by Raymond Fielding... 
Feb. 108 

The television copywriter, by Charles 
Anthony Wainwright... Oct. 105 
Trademarks and symbols of the world, 
by Yusaku Kamekura... July 68 

200 decorative title-pages, edited by 
Alexander Nesbitt... April 135 
Variation, by Rene Groeble .. . Sept. 
97 

Verse by the side of the road, by Frank 
Rowsome Jr. ... Feb. 109 

What happened when, by Stanford M. 
Mirkin . . . Nov. 82 

Writing: man’s great invention, 


by J. 
Hambleton Ober ... Feb. 108 


BUILDING PRODUCTS 


A new package — a new image (Brun- 
ing Paint Co.), by Mildred W. Tyson 
o« » Te 

A new product name is all-important 
(American St. Gobain), by D. F. Ridings 
jr... «+ Jan. SA 

Birthdays are better than Christmas, by 
Thomas L. Smith... Jan. 71 

How to plan a plant opening (Kaiser 
Cement), by Kenneth R. MacDonald .. . 
May 49 

How to sell through builders (U.S. Ply- 
wood), by Leonard Cole ... Aug. 60 


BUSINESS GIFTS { 


Birthdays are better than Christmas, by 
Thomas L. Smith... Jan. 71 
Courting customers with flowers 
liam & Meyer)... Nov. 51 

What to give for Christmas .. . Oc- 
tober 78 


(Wil- 


CATALOGS 


Catalog selling is direct mail selling, 
by C. F. Higgins ... Feb. 18 


CHEMICALS & PHARMACEUTICS 


A cooperative film program builds a 
market position (Velsicol) . . . Aug. 29 
A kit that’s a working tool, by Joseph 
Brownlee ... Feb. 34 
How an award-winning direct mail cam- 
paign turned into an attention-getting 
exhibit (Roche Labs), by Irwin Lerner 
..- Dec. 42 
Reaching a limited market with special- 
ized direct mail, by Robert E. Doris ... 
April 107 

OThe man from D.A.R.C.O., (Atlas Chem- 
ical Industries), produced by Production 
Associates .. . Oct. 106 


CLOTHING 


Packing neckties in tin cans, by 
Kenneth R. MacDonald . . . Feb. 57 
Selling fabrics with puppets (Domil), by 
Roberta Fynney .. . Dec. 32 
Using motion pictures to build goodwill, 
(Brown Shoe Co.), by Mildred W. Tyson 
oie: 0 Aa. ae 

OVacationland, U.S.A., (B. F. Goodrich — 
Country Fair Casuals), produced by 
telecine Studios Inc. ... Sept. 99 


COLOR 


Color order and harmony, by Paul Ren 


ner... Feb. 109 
OSeeing color, (Interchemical Corp.), pro- 
duced by Wilding Inc. ... April 136 
er by Rene Groebli... Sept. 
97 


CONSTRUCTION EQUIP. 


Building goodwill with a booklet, (Beth- 
lehem Steel), by Mildred W. Tyson... 
Nov. 49 


CONTESTS 


A consumer sweepstakes to build deal- 
er traffic, (Alberto-Culver), by Philip H. 
Weldon ... Feb. 61 

Awards are more than prizes, by Robert 
Davis . . . Sept. 68 

How to get people to learn your name 
(Pet Milk), by Arthur A. Katten... 
May 34 

Packaging to make sales, by Bette M. 
Lundy .. . June 54 

Using poker to build traffic 
62 


. . . March 


COOPERATIVE ADVERTISING 


The young-young world — a coopera- 
tive promotion ... Dec. 9 


COSMETICS 


A consumer sweepstakes to build dealer 
traffic, by Philip H. Weldon... Feb. 
61 

How to save time with your own ad- 
dressing machine, (Helene Curtis), by 
Phil Hirsch . . . May 47 


DEMONSTRATIONS 


OThe matchmaker, (Collins & Aikman 
Inc.), produced by Animatic Productions 
Lid: «..... July 71 


DEPARTMENT STORES 


Packaging carries an image, (Nieman 
Marcus)... July 38 


DESIGN 


An anniversary can lead to a _ long- 
lasting promotion, by Mildred W. Tyson 
... sept. 80 

Bookmaking: the illustrated guide to de- 
sign and production, by Marshall Lee 
. » » Apel 135 
Design portfolio, by Randall Roth... 
June 58 

Graphic design manual, by Armin Hof- 
mann ... March 132 

(§Graphis annual 65/66, edited by Walter 
Herdeg . . . March 132 
How to develop and introduce a new 
logo, (Pet Milk), by Ralph J. Zipfel... 
May 24 

BLettering art in modern use (student edi- 
ticn) by Raymond A. Ballinger... 
April 136 

OMosaic, produced and distributed by 
National Film Board . . . July 70 

Signs in action, by James Sutton... 
April 135 
10 steps to develop a face of your own, 
by Robert Sidney Dickens . . . March 72 

The 44th annual of advertising & edito- 
rial art & design, edited by James Boden 
... May 86 
Trademarks—yesterday and today, by 
Betty Aulenbach ... Feb. 85 
What is the real meaning of your trade- 
mark?, by Dale Nichols ... Oct. 47 
When a letterhead says too much, by 
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Bette M. Lundy ... May 54 


DIRECT MAIL 


A kit that's a working tool, by Joseph 
Brownlee . .. Feb. 34 
A new product name is all-important, 
(American St. Gobain), by D. F. Ridings 
Bs. «0 pa on 
A guide to inquiry handling services, by 
Betty Aulenbach ... May 42 
Break through with humor, (Pyle Nation- 
al Co.), by E. A. Michals ... Nov. 41 
Building goodwill with first day covers, 
(Norton Co.), by Cliff Duxbury... 
Aug. 46 
Catalog selling is direct mail selling. 
by C. F. Higgins ... Feb. 18 
Direct mail follows through on a suc- 
cessful exhibit (Joy Mfg Co.), by Jim 
Doherty .. . Sept. 42 

@Guide to American directories, 
by Bernard Klein .. . Feb. 108 
How a computer helps personalize mail- 
ings (Legacy Ltd.), by Margaret N. 
Harman... Feb. 24 
How an award-winning direct mail cam- 
paign turned into an attention-getting 
exhibit (Roche Labs), by Irwin Lerner 
... Dec. 42 
How to save time with your own ad- 
dressing machine, (Helene Curtis), by 
Phil Hirsch . . . May 47 
It's the invitation that builds the attend- 
ance, (Volkert Stampings), by Marvin 
S. Reese ... July 56 
Letters from no-one get their message 
across, by George Shanno... April 
112 
Make your company magazine attrac- 
tive and readable, by Amelia Lobsenz 
... Aprit 102 
Make your letters more business-like 
and more effective, by Joseph Arkin 
... March 111 
Pulling a small town store into the big 
time, by Bill Storm . . . March 104 
Reaching a limited market with special- 
ized direct mail, by Robert E. Doris... 
April 107 
Selling a high-cost item by mail, by 
Maxwell C. Huffman Jr... . Feb. 32 
Selling rental space takes special tech- 
niques (Beacon Construction Co.), by 
Robert Leventhal . .. Nov. 44 
13 ways to get your envelopes opened, 
by Virgil D. Angerman ... Feb. 13 
Use money to make money, (Lee L. 
Woodard Sons), by David Vaughn... 
June 25 
When direct mail pays off, by Lauren 
R. Januz ... Oct. 54 
What happens to inquiries? by Harry 
M. Kuesel ... Aug. 38 
Window envelopes can build response, 
by W. D. Wynant.. . Jan. 50 
The year’s best direct mail: 
Betty Aulenbach ... Dec. 14 


edited 


1966, by 


DISPLAYS 


Add glamor to your product through a 
display, by Betty Aulenbach ... July 50 
(§Creative display, by George K. Payne 
. . » March 132 
Do your selling outside, by Norman M. 
Davis ... Jan. 81 
international window display, 
Kaspar... Dec. 60 
OThe lost word, (Display motor div., 
Hankscraft Co.), by Buchen Public Rela- 
lions .. . Feb. 110 
Think small for a big impression, by 
Norman M. Davis ... Nov. 52 
Winning customers with crackers, by 
Frank Morrison .. . Sept. 65 


by Karl 
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ELECTRONICS 


A promotion that made experts out of 
ordinary salesmen (Jerrold Electronics 
Corp.), by Lon Cantor... Sept. 86 


ENGRAVING 


A glossary of common photoengraving 
terms, by the American Photoengravers 
Assn. . . . Sept. 45 

The fundamentals of photoengraving 
(American Photoengraving Assn.),... 
July 68 


ENVELOPES 


13 ways to get your envelopes opened, 
by Virgil D. Angerman ... Feb. 13 
Window envelopes can build response. 
by W. D. Wynant.. . Jan. 50 


EXHIBITS 


A guide to graphics in exhibits, by Rob- 
ert F. Firks . . . April 92 

Direct mail follows through on a suc- 
cessful exhibit, (Joy Mfg. Co.), by Jim 
Doherty . . . Sept. 42 

How an award-winning direct mail cam- 
paign turned into an attention-getting 
exhibit (Roche Labs), by Irwin Lerner 
... Dec. 42 

Let the public into trade shows!, by 
Arthur Smadbeck .. . Jan. 79 

Ten ways to improve a world’s fair ex- 
hibit, (American Gas Assn.), by C. S. 
Stackpole ... April 55 

Why not lease your exhibit?, (American 
Lincoln Corp.), by Chuck Poffenbaugh 
oe CO. 


FILM REVIEWS 


A product is like a@ woman, 10 min., 
color; (Eastman Chemical), produced by 
Elektra Films ... Aug. 71 

America the ugly, 3 min., color; (Audio- 
visual Commn. Section, General Electric 
Co.), produced by Forney W. Miller... 
July 70 

Control for profit, 13 min., color; (Kelly 
Girl Service Inc.), produced by Jam Han- 
dy Organization . . . March 135 

Face value, 20 min., color; (Falstaff 
Brewing Co.), Communication Films... 
Feb. 110 

Franklin McMahon: the artist as a re- 
porter, 30 min., color, Rocinante Sight 
& Sound... Nov. @1 

How a commercial artist works, 14 min., 
color; (Modern Talking Pictures Service), 
produced by Art Instruction Inc. ... 
June 85 

How paper gets the word, 20 min., color, 
produced by Eastman Kodak Co.,... 
Aug. 70 

Light, 17!/2 min., color; 


‘ 


(General Elec- 


tric Co.), produced by Wilding Inc... . 
April 136 
Magic of learning, 13-!/. min., sound- 
color; (Derby Foods Inc.), produced by 
Gilbert Altschul Productions Inc. 
Jan. 108 
Man and a mural, 20 min., color; (BP 
Australia), produced by Howard Rubie 
... July 70 
Marketing Horizons, 10 min., color; (Con- 
tinental Can Co.), produced by Coleman 
Productions . . . Sept. 98 
Mini-basket, 4 min., color; (Home Laun- 
dry Dept. General Electric Co.), pro- 
duced by Vogue Film Productions... 
July 70 
More safety tomorrow, 10 min., color; 
(National Safety Council), produced by 
Pilot Productions Inc. . . . Sept. 98 
Mesa‘c, 5]/2 min., color; produced and 
distributed by National Film Board... 
July 70 
Muscles that think, 16]/. min., color, 
(Weston Hydraulics Inc.), produced by 
Parthenon Pictures . . . Oct. 106 
Phoebe, story of premarital pregnancy, 
22 min., b&w; (Produced by National 
Film Board of Canada, Distributed by 
McGraw-Hill text-films) ... July 70 
Pitter patterns, (Science Research Asso- 
ciates), by Goldsholl & Associates . 
Dec. 61 
Point of view, 19 min., b&w; (National 
Tuberculosis Assn.), produced by Vision 
Associates, N.Y. ... Jan. 108 
Pure-Pak X10, 18 min., color; (Ex-Cell-O 
Cerp.), produced by Joop Geesinks Pro- 
ductions .. . Nov. 81 
Rice: from seed to flower, 13 min., cclor; 
produced by Productions Unlimited... 
July 70 
Seeing color, 18 min., color; (Interchem- 
ical Corp.), produced by Wilding Inc. 
... April 136 
Smile!!!, 9-!/. min., color; (Jantzen Inc.), 
produced by Homer Groening ... July 
70 
Symbolic control, 
Research Inst.), 
Intl. . ... July 70 
The art of the publicity TV newsfilm. 
11% min., B&W; (Planned Communica- 
tion Services Inc.), produced by PCS 
Film productions Div. ... Jan. 108 
The collection, 16 min., color; (Family 
Circle Magazine), produced by Dynamic 
Films .... Aug. 70 
The Dennison copier, 10 min., color; 
(Dennison Mfg. Co.), produced by Dekko 
Films .. . May 87 
The film film, 30 min., cclor; (Fraser 
Productions}, produced by Fraser Pro- 
ductions . . . Aug. 70 
The last word, 20 min., color; (Display 
Motor Div., Hankscraft Co.), by Buchen 
Public Relations . . . Feb. 110 
The man from D.A.R.C.O., 22 min., col- 
or; (Atlas Chemical Industries) pro- 
duced by Production Associates... 
Oct. 106 


16 min., color; (ITT 
produced by Cameras 
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The matchmaker, 81/2 min., color; (Col- 
lins & Aikman Inc.) produced by Ani- 
matic Productions Ltd.... July 71 
The meeting place, 20 min., color; (Mag- 
azine Publishers Assn.), produced by 
James W. Strongin & Morton Goldsholl 
Design Associates ... June 85 

The saga of Box beer, 20 min., color; 
(Container Corp. of America) produced 
by Cine-Graff . . . March 135 

The two-headed boltmaker, 10 min., 
sound filmstrip; (McGraw-Hill Publica- 
tions), by Company Feur Inc. ... Feb. 
110 

The way of a ship, 27 min., color; 
(Volkswagen) produced by Marathon 
Intl. . . . May 87 

The wide window of Mr. Malone, 27 
min. b&w; (The New York Times) 
produced by Spectrum Associates . 
May 86 

The wonderful world of wheels, approx. 
60 min., color, by Petersen Publishing 
Co. ... Fem rll 

Vacationland U.S.A., 8 min., color; (B. 
F. Goodrich—Country Fair Casuals), pro- 
duced by Telecine Studios Inc. . 
Sept. 99 

Wild rivers, 28 min., color; (Humble Oil 
& Refining Co.), produced by Larry Mad- 
ison Productions . . . July 70 


FILMS 


A cooperative film program builds a 
market position, (Velsicol) .. . Aug. 29 
A filmstrip that makes the sale, (Trans 
Continental Life Insurance Co.), by Barry 
R. Colbert ... Aug. 33 

How to distribute your film, by E. S. 
Seeley Ir.... Aug. 16 

Selling homesites sight unseen, (General 
Development Co., Miami), by Walter L. 
Berdahl . . . Oct. 52 

Getting started in audio-visuals, (Home 
State Farm Publications), by Richard C. 
Scrymiger ... Aug. 24b 

Using motion pictures to build goodwill, 
(Brown Shoe Co.), by Mildred W. Tyson 
oo « Reage ST 


FOOD 


A new sign medium—the hot air balloon, 
by Marion Lillie . . . Sept. 62 

How to change a label without losing 
status, (Libby, McNeill & Libby), by Wal- 
ter J. Barry ... Sept. 52 

OMasgic of learning, (Derby Foods Inc), 
produced by Gilbert Altschul Produc- 
tions Inc. . . . Jan. 108 

Packaging for a multi-product line, by 
John L. McConchie ... April 31 
Recapturing a market with point-of- 
purchase, by Marion Ruberstein... 
March 64 

Shrink packaging can build sales (Mus- 
selman), by Frank Moyer... 25 

The Pet Milk story, by Robert B. Koni- 
kow ... May llff 

Winning customers with crackers, by 
Frank Morrison . . . Sept. 65 


FURNITURE 


Do your selling outside, by Norman 
M. Davis ... Jan. 81 

Recch a specialized audience with a 
specialized magazine, by Mrs. W. H. 
Sortor ... June 30 

Use money to make money, (Lee L. 
Woodard Sons), by David Vaughn... 
June 25 


GAMES 


A game to keep the kids 


happy, 


(Syracuse Sky-chef), by Richard C. 
Redmond .. . Feb. 75 


GASOLINE 


How to get dealers to cooperate, (At- 
lantic Refining), by Allen Sommers . 
Feb. 76 

Plants help business grow, (Citgo), by 
Paul Einstein .. . July 44 

Safety—and a premium—sells women, 
(Cities Service Oil Co.), by Thomas M. 
Campbell . . . Oct. 11 

Window envelopes can build response, 
by W. D. Wynant ... Jan. 60 


GIFTS 


Don’t overlook the — gift 


market, by 
Maurice Goldberger 


s 60 Oe ar 


GRAPHIC ARTS 


A guide to graphics in exhibits, by Rob- 
ert F. Firks . . . April 92 

Design portfolio, by Randall Roth... 
June 58 


Graphic design in Swiss industry, by 


Hans Newburg... Nov. 82 


WGraphic design manual, by Armin Hof- 


mann... March 132 


Graphics annual 65/66, edited by Wal- 


ter Herdeg . . . March 132 


(§Photographis ‘66: international annual of 


advertising photography, by Walter Her- 
deg... Dec. 60 


HOTELS & RESTAURANTS 


A game to keep the kids happy, (Syra- 
cuse Sky-Chef), by Richard C. Redmond 
~ 6 SSDS vo 

Printing you can see through, (Paimer 
House), by William H. Edwards... 
Feb. 42 


HOUSE ORGANS 


Four ways to better newsletters, by Ar- 
thur G. Carol... Dec. 22 

Looking ahead on your anniversary, 
(Kaiser Aluminum), by Kenneth R. Mac- 
Denald ... Sept. 48 

Make your company magazine attrac- 
tive and readable, by Amelia Lobsenz 
«+ ApH 102 

Reach a specialized audience with a 
specialized magazine, by Mrs. W. H. 
Sortor ... June 30 


INCENTIVES 


Be different to make your mark (Western 
Airlines), by Bert D. Lynn . . . Nov. 26d 
How to get salesmen to sell an intangi- 
ble (Inland Steel), by Paul A. Rivas 
. . . Sept. 30 : 

How to make selling—by others—worth- 
while for you (Western Airlines), by 
Willis R. Balfour... Nov. 25 

Making friends with the Care friend- 
ship program, by Ruth Henkels . . 
Jan. 67 

You can build an incentive program 
with nothing but happiness (Com- 
bined Insurance Co.), by Eleanore Page 
Hamilton... . Aug. 51 


INSERTS 


A portfolio of prize-winning inserts 
(Printing Industries of America) . 
Jan. 26 

Why not use inserts?, by John J. Win- 
dahl... jan. 22 


INQUIRIES 


What happens to inquiries? by Harry 
M. Kuesel ... Aug. 38 


LABELS 


OFace value (Falstaff Brewing Co.), 
Communication Films ... Feb. 110 
How to use pressure sensitive labels for 
sales promotion (Avery Label Co.)... 
Oct. 64a 


LETTERHEADS 


Letterheads of the year: 1966, by R. B. 
Konikow ... Sept. 13 

Make your letterhead look like you, by 
Bette M. Lundy ... Jan. 16 


MACHINERY 


Your own college may train your dis- 
tributors (Westinghouse), by James Per- 
rott... Dec. 29 


MARKETING 


The motion picture is a marketing tool, 
by E.S. Seeley Jr... . Feb. 88 

Let your customers develop your prod- 
uct (Brotherhood Winery), by Carol 
Mulvehill . . . June 43 


MEDIA 


Charts on boxes tell a story (Electro- 
Technology), by Robert Anderson... 
Jan. 51 
How to celebrate a record, (WDUR-FM) 
by Allen Sommers ... July 40 
Letters from no-one get their message 
across, by George Shanno... April 
112 
Getting started in audio-visuals, (Home 
State Farm Publications), by Richard C. 
Scrymiger ... Aug. 24b 
Telling a story in a special tent (Sports 
Illustrated) . . . Oct. 92 

OThe collection (Family Circle Magazine), 
produced by Dynamic Films .. . Aug. 
70 

OThe two-headed boltmaker (McGraw- 
Hill), by Company Four Inc. . . . Feb. 
110 

OThe wide window of Mr. Malone (The 
New York Times) produced by Spectrum 
Associates . . . May 86 

OThe meeting place (Magazine Publishers 
Assn.) produced by James W. Strongin 
& Morton Goldsholl Design Associates 
... June 85 
Use the right tools for the job (Am. J. 
of Medicine), by Louis F. Lejacq . 
June 18 


MERCHANDISING 


Manufacturers must do more than make, 
by Sam N. Rosner . . . June 45 


METALS 


How to get salesmen to sell an intan- 
gible (Inland Steel), by Paul A. Rivas 
... Sept. 30 
Look ahead on your anniversary (Kaiser 
Aluminum), by Kenneth R. MacDonald 
... Sept. 48 


MOTION PICTURES 


OThe film film, 30 min., color; (Fraser 
Productions) produced by Fraser Pro- 
ductions .. . Aug. 70 

The film-maker’s art, by Haig P. 
Manoogian ... Aug. 69 
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The five C’s of cinematography, by 
Joseph V. Mascelli . . . Oct. 105 

The technique of special effects cinema- 
tography, by Raymond Fielding .. . 
Feb. 108 


MUSICAL INSTRUMENTS 


Blister packs open new markets, by 
John Martin . .. April 40 


NEW PRODUCTS 


A consumer sweepstakes to build 
dealer traffic (Alberto-Culver), by Philip 
H. Weldon ... Feb. 61 
A kit that’s a working tool (Sherman 
Labs), by Joseph Brownlee .. . Feb. 34 
A new product name is all-important 
(American St. Gobain), by D. F. Riding 
le. - . - Jom. SE 
How to achieve success with a new 
product (Pet Milk), by Larry Umlauf... 
May 16 
Let your customers develop your 
product (Brotherhood Winery), by Carol 
Mulvehill . . . June 43 

OMini-basket (Home Laundry Dept., Gen- 
eral Electric Co.), produced by Vogue 
Film Productions ... July 70 
Protect your dealers when you change 
your product, by Folger Fellowes... 

f April 99 


OFFICE EQUIPMENT 


How a computer helps personalize 
mailings (Legacy Ltd.), by Margaret N. 
Harman ... Feb. 24 
How to demonstrate equipment without 
having the equipment (Bunn Co.), by S. 
Dale Richardson . . . June 68 
How to get salesmen to concentrate on 
a single line (Royal Metal), by Jerry 
Rubin . . . June 70 
Make premiums work at every level, by 
John Lesser . . . March 56 
Protect your dealers when you change 
your product, by Folger Fellowes... 
April 99 

OThe Dennison copier (Dennison Mfg. 
Co.), produced by Dekko Films .. . May 
87 
How to plan a plant opening (Kaiser 
Cement), by Kenneth R. MacDonald... 
May 49 
It's the invitation that builds the at- 
tendance (Volkert Stampings), by 
Marvin S. Reese .. . July 56 
Try an open house on your anniver- 
sary, by Etna M. Kelley . . . March 15 


PACKAGING 


A new package — 
(Bruning Paint Co.), 
Tyson ... Jan. 73 
A package is more than a container, 
by Julia Morse . . . March 29 
OA product is like a woman (Eastman 
Chemical), produced by Elektra Films 
o> ae 71 
Blister packs open new markets, by 
John Martin . .. April 40 
How display can build sales (Clinton 
Engines Corp.), by Donald C. Suhr... 
Oct. 34 
How to achieve success with a new 
product (Pet Milk), by Larry Umlauf... 
May 16 
How to change a label without losing 
status (Libby, McNeil, & Libby), by 
Walter J. Barry .. . Sept. 52 
OMarketing horizons (Continental Can 
Co.), produced by Coleman Productions 
. Sept. 98 
Parkaging for a multi-product line, by 
Packaging to make sales, by Bette M. 
Lundy ... June 54 
Packages retailers love, 
Lundy ... April 38 
Packaging can build a family unity, by 


a new image 
by Mildred W. 


by Bette M. 


Elwood Gair ... April 22 
Packaging carries an image (Neiman- 
Marcus)... July 38 
Packaging for a multi-product line, by 
John L. McConchie ... April 31 
Packaging makes a product difference, 
(Pet Milk), by Ray Morris .. . May 32 
Packing neckties in tin cans (Ernst Neck- 
ties), by Kenneth R. MacDonald ... 
Feb. 57 

OPure-Pak X10, (Ex-Ceilo-O-Corp.), 
duced by Joop Geesinks 
... Nov. 81 
Shrink packaging can build sales (Mus- 
selman), by Frank Moyer... Dec. 25 
The saga of box beer, (Container Corp. 
Cf America), produced by Cine-Graff 
. . » March 135 


pro- 
Productions 


PAPER 


Be a better paper buyer, by Betty Au- 
lenbach . . . Jan. 13 

The art of paper selection, by Armando 
Carloni ... Jan. 20 
What's ahead for 


paper? by P. C. 
Evanoff ... Jan. 44 


PHOTOGRAPHY 


Cameras as premiums, by Don Weller 
os «) ieee: Oe 
Helicopters: the new photographic plat- 
form, by Kenneth R. MacDonald ... 
Jan. 92 

(Photographis ‘66: international annual of 
advertising photography, by Walter Her- 
deg .. . Dec. 60 

The complete photographer, by Andreas 
Feininger . . . June 85 
Use home-made slides for effectiveness 
and economy (Black & Decker), by S. M. 
Dawgert ... July 46 

Variation, by Rene Groebli. . 


. Sept. 
97 


POINT-OF-PURCHASE 


Add glamor to your product through a 
display, by Betty Aulenbach .. . July 
50 


Did you receive anything besides a 
hearty handshake for winning the 
sales contest? 
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OThe last 


A dictionary of point-of-purchase, (Point- 
of-Purchase Advertising Institute) . 
Oct. 25, Nov. 59, Dec. 36 

Awards are more than prizes, by Rob- 
ert Davis . . . Sept. 68 

How display can build sales (Clinton 
Engines Corp.), by Donald C. Suhr... 
Oct. 34 

How to get people to learn your name 
(Pet Milk), by Arthur A. Kattan . . 
May 34 

How to sell through builders (U.S. Ply- 
wood), by Leonard Cole ... Aug. 60 
Manufacturers must do more than make, 
by Sam N. Rosner... June 45 
Operation YOLT — the success story of 
a promotion, (New American Library) 
« « J OF 

Point-of-purchase — ever the same and 
ever different, by Robert B. Konikow 
... May 69 

Recapturing a market with point-of-pur- 
chase, by Marion Rubenstein . . . March 
64 

word, (Display Motor Div. 
Hankscraft Co.), by Buchen Public 
Relations . . . Feb. 110 

The year’s best point-of-purchase, Rob- 
ert B. Konikow ... April 58 

The young-young world — a coopera- 
tive promotion . . . Dec. 9 

What to look for at the point-of-pur- 
chase show .. . Oct. 15 

Winning customers with crackers, by 
Frank Morrison . .. Sept. 65 


POSTERS 


intl. poster annual -12, edited by Arthur 
Niggli . . . March 132 


A record promotion with a jazz record 

(Coconut Grove Bank of Miami), by Paul 

Einstein . . . Sept. 27 

Button, button, why not use a button? 

hy Bette Lundy .. . Sept. 35 

Cameras as preriums, by Don Weller 
. Oct. 85 

Fine art pulls in money (National Bank 

of Commerce, San Antonio), by Marion 

Rubenstein . . . June 40 

Glassware as a premium, by William T. 

Green ... June 35 

How a custom-made book helped its 

sponsor enter a new field (Bissell Inc.), 

by A. J. Schaffer . . . Sept. 22 

How to sell 141/, billion items a year 

(Sunkist Oranges), by Russell Z. Eller 

~»~ ee 16 

Make premiums work at every level, 

by John Lesser . . . March 56 

Making friends with the Care friend- 

ship program, by Ruthe Henkels ... 

Jan. 67 

Plants help business grow, (Citgo), by 

Paul Einstein... July 44 

Premium preview: spring 1966, by Bette 

M. Lundy ... March 36 

Premiums at work .. . Sept. 40 

Premiums help open a store 

Bros, L. A.), by A. 

April 47 

Premiums: ten years past and ten years 

ahead, by George Fearnaught .. . Oct. 

72d 

Pulling a small-town store into the big 

time, by Bill Storm ... March 104 

Safety—and a premium—sells women, 

(Cities Service Oil Co.), by Thomas M. 

Campbell . . . Oct. 11 

Trading stamps attract money (Franklin 

Federal, Miami), by Paul Einstein... 

April 50 


PRESENTATIONS 


A promotion that made experts out of 


(Barker 
W. Bernshon ... 





ordinary salesmen (Jerrold Electronics 
Corp.), by Lon Cantor III... Sept. 86 
Charts on boxes tell a story (Electro- 
Technology), by Robert Anderson... 
Jan. 51 

How to get salesmen to concentrate on 
a single line (Royal Metal), by Jerry 
Rubin . . . June 70 

How to make your sales meeting dif- 
ferent (Gibson Refrigerator Sales Corp.), 
by Dale Heinlen ... Aug. 55 

Use the right tools for the job (Am. J. 
of Medicine), by Louis F. Lejacq ... 
June 18 


PRINTING 


A guide to a new technique—back- 
lighted transit advertising . . . Nov. 55 
A portfolio of prize-winning inserts, 
(Printing Industries of America)... Jan. 
26 
Break through with humor (Pyle Na- 
tional Co.), by E. A. Michals ... Nov. 41 
Building goodwill with a booklet, (Beth- 
lehem Steel), by Mildred W. Tyson . 
Nov. 49 
Get spectacular in print (Printaculars, 
McCall's), by Gus Berkes . . . Oct. 60 
Getting more printing with greater con- 
trol, by Chris Sampson .. . March 24 
How to convert letterpress type for off- 
set lithography, by Betty Aulenbach 
. . Aug. 44a 
How to mark proofs for color. . 
36a 
How to save on color printing (Pet Milk), 
by James Patterson ... May 30 
Letterheads of the year: 1966, by R. B. 
Konikow ... Sept. 13 
Make your company magazine attrac- 
tive and readable, by Amelia Lobsenz 
. April 102 

Making the most of newspaper impact 
(Western Airlines), by Barton Jared... 
Nov. 22 
Packaging carries an image, (Neiman- 
Marcus) .. . July 38 

(§Preparing art for printing, by Bernard 
Stone and Arthur Eckstein .. . July 68 
Printing you can see through (Palmer 
House), by William H. Edwards... 
Feb. 42 
Reach a specialized audience with a 
specialized magazine, by Mrs. W. H. 
Sortor . . . June 30 

The complete hook of silk screen print- 
ing production, by J. L. Biegeleisen . . 
Feb. 108 
When a letterhead says too much, by 
Bette M. Lundy ... May 54 
Four ways to better newsletters, by Ar- 
thur G. Carol... Dec. 22 


. July 


PRODUCE 


How to sell 141/2 billion items a year 
(Sunkist Oranges), by Russell Z. Eller 
 « « Juy IS 


PRODUCTION: 


Advertising production planning and 
copy preparation for offset printing, by 
H. C. Latimer . . . Nov. 81 

(§Bookmaking: the illustrated guide to de- 
sign and production, by Marshall Lee 
«« « April 135 
Everybody should know about produc- 
tion, by Glenn A. Adair... March 20 


PUBLIC SERVICE 


OMore safety tomorrow, (National Safety 
Council) produced by Pilot Productions 
Inc. . . . Sept. 98 

OPoint of view, (National Tuberculosis 


Assn.), by Vision Associates ... 
108 


PUBLIC RELATIONS 


Advertising is a p.r. tool, by W. H. 
Depperman ... April 19 

Button, button, why not use a button?, 
by Bette Lundy ... Sept. 35 


Handbook of practical public relations, 


by Alexander B. Adams... March 132 
How to employ public relations profit- 
ably, by A. R. Roalman... Sept. 72 
How to get editors to meet many clients, 
by Richard Cech . . . March 86 


OLight, (General Electric Co.) produced by 


Wilding Inc... . April 136 


OMagic of learning, (Derby Foods Inc.) 


produced by Gilbert Altschul Produc- 
tions Inc... . Jan. 108 


OPoint of view, (National Tuberculosis 


Assn.), by Vision Associates...Jan. 108 
Public relations is one part of promotion, 
by Philip Lesly ... Nov. 64 


OSeeing color (Interchemical Corp.), pro- 


duced by Wilding Inc. ... April 136 


The right angles, by Babette Hall... 


March 132 


PUBLICITY 


A checklist of publicity ideas, by Ber- 
nard Finkel . . . Oct. 42 

Get your news on television, by James 
Strenski .. . July 52 

Make the most of your dedication, by 
Dorothy B. Warnick ... Aug. 49 


OThe art of the publicity TV newsfilm, 


11%, min., b&w; (Planned Communica- 
tion Services Inc.), produced by PCS Film 
productions divn. .. . Jan. 108 


PUBLISHING 


How to save on color printing (Pet Milk), 
by James Patterson . . . May 30 
Operation YOLT — the success story of 
a promotion, (New American Library) 
> «+ jan. Se 


REAL ESTATE 


Building goodwill with a booklet (Bethle- 
hem Steel), by Mildred W. Tyson... 
Nov. 49 

Design for a building (John Hancock Cen- 
ter) by Louis C. Sudler... Aug. 13 
Selling homesites sight unseen, (General 
Development Co. Miami), by Walter L. 
Berdahl .. . Oct. 52 


Selling rental space takes special tech- 
niques (Beacon Construction Co.), by 
Robert Leventhal . . . Nov. 44 


REPLICAS & MODELS 


Think small for a big impression, by 
Norman M. Davis .. . Nov. 52 


RESEARCH 


Sampling, by Morris James Slanin.. . 


June 86 


RETAILING 


A sign that changed a business image, 
by George B. Scanlan... Aug. 58 
Blister packs open new markets, by 
John Martin... April 40 

Consumer promotion on a _ shoestring, 
by Ted Uchida... Oct. 37 

Don't overlook the gift market, by 
Maurice Goldberger ... Dec. 27 

How signs helped build a franchise 
(Sanitone), by Howard Eicher . . . Dec. 
34 

Packages retailers love, by Bette M. 
Lundy ... April 38 

Pulling a small-town store into the big 
time, by Bill Storm . . . March 104 
The young-young world — a coopera- 
tive promotion .. . Dec. 9 


SALES MEETINGS 


How to run a seminar with the mini- 
mum pain (American College of Hos- 
pital Administrators), by Lynn C. 
Wimmer . . . Sept. 57 

How to make your sales meetings dif- 
ferent (Gibson Refrigerator Sales Corp.), 
by Dale Heinlen ... Aug. 55 

Telling a story in a special tent (Sports 
Illustrated) . . . Oct. 92 


SALES PROMOTION 


A look at today’s sales promotion man, 
by Seymour Baranoff & Milton J. 
Margolis . . . June 50 

Are you a real idea man? by Gurnie C. 
Hobbs . .. April 74 

Buy sales promotion the systematic 
way, by Walter Liebman .. . Jan. 90 
Can a plane be a promotion tool? by 
Al Griffin . . . Feb. 80 

Can you work with sales promotion 
agencies, by John J. Slaven... July 
32b 

Cheap sales promotion art costs too 
much, by Gurnie C. Hobbs ... Nov. 
68 

Consumer promotion on a _ shoestring, 
by Ted Uchida . . . Oct. 37 


OHow a commercial artist works (Modern 


Talking Picture Service) produced by 
Art Instruction Inc. . . . June 85 

How a lion boosts sales, by Bill Storm 
... May 67 

How to celebrate a record (WDUR-FM), 
by Allen Sommers ... July 40 

How to promote overseas (Reynolds 
Tobacco Co.), by B. Theodore Troy... 
July 22 

How to sell 141/2 billion items a year 
(Sunkist Oranges), by Russell Z. Eller 
a+ ~« fale 29 

Isn't profit the main goal? by Murray 
Rudomin .. . Oct. 39 

Meet George Booth of Chrysler Marine 
Products, by Betty Aulenbach .. . June 
13 


Operation YOLT — the success story of 
a promotion (New American Library) 
enero JERS OT 

Plants help business grow (Citgo), by 
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Paul Einstein ... July 44 
Sales promotion is an art — on the way 
to being a science, by Henry G. Riegner 
..- July 28 
OSmile!!!, (Jantzen Inc.) produced by 
Homer Groening . . . July 70 
Take the fatigue out of meetings, by 
Charles F. Schafer ... Feb. 48 
The motion picture is a marketing tool, 
by E. S. Seeley Jr... . Feb. 88 
The Pet Milk story, by Robert B. 
Konikow and others ... May 11 
The Western Airlines Story, by Robert 
Konikow and others ... May 11 
OThe wonderful world of wheels, by 
Petersen Publishing Co. ... Feb. 111 
Three ways to improve your promotion 
(Metropolitan Life Insurance), by Gerry 
G. Germain ... July 17 
Turn-cround through sales promotion 
(Eastern Airlines), by John B. Andersen 
eas pay 2] 
What's ahead for the sales promotion 
man? by Louis E. Sidman... July 34 
What to do when you're number two 
(Yamaha), by Tyler McDonald .. . July 
28b 


SALES TOOLS 


A sign that changed a business image, 
by George B. Scanlan .. . Aug. 58 
Getting started in audio-visuals (Home 
State Farm Publications), by Richard C. 
Scrymiger ... Aug. 24b 


SALES TRAINING 


Selling a high-cost item by mail, by 
Maxwell C. Huffman Jr. ... Feb. 32 
Your own college may trein your dis- 
tribuiors (Westinghouse), by James Per- 
rott... Dec. 29 


SAVINGS & LOAN 


Trading stamps attract money (Franklin 
Federal, Miami), by Paul Einstein... 
April 50 


SIGNS 


A guide to a new technique—back- 
lighted transit advertising .. . Nov. 55 
A new sign medium — the hot air 
balloon, by Marion Lillie . . . Sept. 62 
A sign that changed a business image, 
by George B. Scanlan ... Aug. 68 
How a sign built an image (ACL Rail- 
road), by Frank Morrison ... May 65 
How signs helped build a franchise 
(Sanitone), by Howard Eicher . . . Dec. 
34 

WSigns in action, by James Sutton... 
April 135 

WVerse by the side of the road, by Frank 
Rowsome Jr. ... Feb. 109 


SHOWS 


How to use puppets to promote pictures 
(Childhood Prods.), by Irvin Dorfman 
... July 48 

Let the public into trade shows, by 
Arthur Smadbeck . . . Jan. 79 

Magic is a promotion tool (Southem 
N. E. Tel. Co.), by Edward Konsiant.. . 
Feb. 58 

Sell the public what they want (West- 
ern Airlines), by Mason Mallory ... 
Nov. 30 

Selling fabrics with puppets (Domil), by 
Roberta Fynney ... Dec. 32 


SPECIAL EVENTS 


How to use a routine occasion to build 
community goodwill (Western Airlines), 
by Ray Silvius ... Nov. 34 

Make the most of your dedication, by 
Dorothy B. Warnick ... Aug. 49 


SPECIALTIES 


Specialty advertising at 
Bette Lundy . . . Oct. 69 


its best, by 


SUPERMARKETS & SHOPPING 
CENTERS 


Awards are more than prizes, by Robert 
Davis . . . Sept. 68 

Winning customers with crackers, by 
Frank Morrison ... Sept. 65 


TELEVISION 


Don’t overwork a good thing (Western 
Airlines), by Arthur F. Kelly ... Nov. 
18 
Get your news on television, by James 
Strenski . . . July 52 
Helicopters: the mew photographic 
platform, by Kenneth R. MacDonald... 
Jan. 92 

(iTelevision: a world view, by Wilson P. 
Dizard . . . Aug. 69 

The television copywriter, by Charles 
Anthony Wainwright ... Oct. 105 


TOBACCO 


How to promote overseas (Reynolds 
Tobacco Co.), by B. Theodore Troy... 
July 22 


TRADEMARKS 


Design for a building (John Hancock 
Center), by Louis C. Sudler... Aug. 13 
Trademarks and symbols of the world, 
by Yusako Kamekura ... July 68 
Trademarks — yesterday and today, by 
Betty Aulenbach . .. Feb. 85 
Whet is the real meaning of your 
trademark? by Dale Nichols . . . Oct. 
47 


TRANSPORTATION 


How a sign built an image (ACL Rail- 
road), by Frank Morrison ... May 65 
The Western Airlines story . . . Nov. 


EXHIBITS 


FREL *0 bin 


ComPLIMENTS 
f 


ed dow — 


It’s real heartwarming to see a com- 
pany that understands promotion. 
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Turn-around through sales promotion 
(Eastern Airlines), by John B. Andersen 
c+ oe ol 


TOURISM 


Sell the public what they want (West- 
ern Airlines) by Mason Mallory ... 
Nov. 30 


TYPOGRAPHY 


WA manual of script typefaces, by R. S. 
Hutchings . . . Sept. 97 

WA new book of alphabets, selected by 
Gillian Greenwood ... April 135 

Alphabets for graphic designers and 
architects, by Eugene Nerdlinger & Lisa 
Beck ... April 135 

Anatomy of lettering, by Russell Laker 
os « oa. S7 

§A.T.A. type comparison book, by Frank 
Merriman . . . Feb. 108 
Candid comments on typography — 
missing the obvious, by G. H. Petty... 
Aug. 42 

Computer typesetting, 
Barnett .. . Sept. 98 

Graphic arts typebook, by Graphic Aris 
Typographers Inc. . . . Jan. 107 

QHow paper gets the word, produced by ~ 
Eastman Kodak Co. ... Aug. 70 

lettering today, edited by John Brinkley 
owe Me, Jor 
Letterspacing, by G. S. Petty .. 
28 

The script letter, its form, construction, 
and application, by Tommy Thompson 
«+ « Agen 135 
What does a typographer do? by G. H. 
Petty . .. Feb. 41 
Where has craftsmanship gone? by 
G. H. Petty . . . April 110 


by Michael P. 


June 


VIDEOTAPE 


Videotape recording—a new sales pro- 
motion tool . . . Sepi. 20 


UTILITIES 


An anniversary can lead to a long- 
lasting promotion (Balto. Gas & Elec 
tric), by Mildred W. Tyson ... Sept. 80 
Magic is a promotion tool (Southern 
N. E. Tel. Co.), by Edward Konstant ... 
Feb. 58 

Ten ways to improve a world’s fair 
exhibit (American Gas Assn.) by C. S. 
Stackpole ... April 55 


WRITING 


Even bad poetry can be good adver- 
tising, by Ronald Rood ... Oct. 44 

WHow to write better & faster, by Terry C. 
Smith . .. Jan. 107 
Make your letters more business-like 
and more effective, by Joseph Arkin 
. . « March 111 

My life in advertising/scientific adver- 
tising, by Claude Hopkins .. . Oct. 105 

WScientific advertising, by Claude Hop- 
kins ... Oct. 105 

(BThe art of writing advertising, by Denis 
Higgins . . . May 86 

The compleat copywriter, by Hanley 
Norins .. . Sept. 97 

The original Roget's thesaurus of 
English words and phrases, edited by 

_ Robert A. Dutch... Aug. 69 

The television copywriter, by Charles 
Anthony Wainwright .. Oct. 105 

(Writing: man’s great invention, by J. 
Hambleton Ober . . . Feb. 108 
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